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I N T R O D U C T I O N
The Internet is the most popular medium in Bosnia and Herzegovina. A survey by Media Plan Institute – “Media Consumer Habits in 
2016,”1 shows that 60 % of the citizens consider the internet their main medium, 45% opt for television, while radio and newspapers are 
preferred by 2.5 %each. The survey confirms the indications, which the media sector in B&H has been working with for quite some time, 
that the Internet has surpassed television, which was sacrosanct until just yesterday. Namely, Media Plan Institute’s survey from 20122 
produced the following results:

Television 79%
Internet 10%
Radio 8%
Newspapers 3%

Data in both surveys reflect what citizens consume most, which does not mean that those who consume the Internet or television most 
do not also consume newspapers, but certainly to a considerably lesser degree. Moreover, the results of both surveys undoubtedly show 
that the era of print media in B&H is definitely over. That is confirmed by the circulation and sales of daily newspapers, which are half of 
what they were five years ago. The once most popular weekly news magazine Slobodna Bosna has stopped coming out in print and has 
moved to a different state of aggregation – online. “In 20 years, 1,000 issues of Slobodna Bosna came out and I think we gave our 
contribution to spreading freedom of speech and investigative reporting, but there is a market that regulates everything. The print media 
market is collapsing, especially for weekly papers. For a print paper to come out weekly, there has to be readership and advertising,” the 
editor-in-chief Senad Avdic told klix.ba after the decision to shut down the paper was made at the end of 2015. “There is no longer 
readership, at least for print media, and the advertising share is small,” said the well-known journalist.

The supremacy of the Internet is also shown by the latest survey carried out by the Communications Regulatory Agency (CRA)3, with 
the information that there are 82 percent internet users in B&H.That is close to the level of the most developed European countries, where 
these figures range from 86 to 94 percent4. For example, in 2000, according to the same source, there were merely four percent Internet 
users in B&H. A detailed survey report has not yet been published, but last year’s report covering 2015 provides the information that there 
are a total of 636,726 internet subscribers in B&H. The agency estimates that there were 2,782,107 internet users and that the rate of 
internet use in Bosnia and Herzegovina was 72.41% for 2015. Proceeding from the International Telecommunication Union (ITU) definition, 
according to which an Internet user is any person between 16 and 74 years of age who uses the internet during the year, the Agency 
estimates that there were 2,782,107 Internet users in Bosnia and Herzegovina in 20155. However, the percentages are certainly higher 
because there are some young people, especially in cities, who do not have internet connections at home, are not employed, but have 
smart phones and connect to the internet in cafes or other public places. In addition, with regard to the ITU’s definition of the target group, 
there is certainly a large number of people in every country who are under 16 and use the Internet. The 16 year limit can be viewed more 
as maturity for informational and political media literacy.

SOCIAL NETWORKS – SELECTIVE INFORMATION

The author of this article, who teaches journalism at a university in Mostar, in discussions with students during lectures received multiple 
confirmation that they solely gain information through the Internet and that some have never read a newspaper in theirlives! If this is the 
situation with journalism students, it is not difficult to guess the results at other universities.
The most recent survey whose target group is the young population aged 16 to 27, which is being finalized by Media Initiatives at the time 
of this writing, empirically shows the dominance of the Internet in obtaining information. More than 50 % of young people said they mostly 
gain information from news, technical and entertainment sites on the Internet, while 40 %mostly gain information through social networks6. 
This is astonishing information from a communicological standpoint, although it is expected based on current trends, because social 
networks are an informal, de-professionalized form of communication in which there are no rules on traditional journalistic credibility and 
thus no accountability. However, even if we accept the aspect of obtaining information through sharing of contents from professional 
1 Proprietary researchnot publicly available.
2 Radenko Udovicic: Vjerodostojnostmedija, teorijskeipraktickedileme (Media Credibility, Theoretical and Practical Dilemmas), Media Plan Institute, 
Sarajevo 2013.
3 CRA is a national body that regulates all electronic communication in B&H. It is in charge of both the program and technical sectors of radio and 
TV stations, as well as of only the technical segment of the Internet. In terms of content, there is no regulation of the Internet. 
4 http://www.b92.net/tehnopolis/internet.php?yyyy�2016&mm�09&nav_id�1178931
5 According to the latest census from 2013, there are 3,531,159 people living in B&H.
6 Survey Mladiistavovi o korupciji (Young People and Views on Corruption), Media Initiatives, Sarajevo 2017
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mass media, we come to the aspect of selective and preferential choice, and thus provision of selective information to one’s friends and 
followers on social networks.
However, even though percentages on internet use are high in the country today, out of all countries in the region the smallest number of 
Facebook users is reported in Bosnia and Herzegovina, where merely every third citizen uses this social network, according to Vecernji list 
BiH7. Namely, there are 1,401,520 Facebook users in B&H, which is 30.53 % of the total population. Croatia is right next to B&H, with 
around 1.6 million people using the Facebook social network, or 35.86 % of its citizens. According to a survey carried out by the Center 
for Market and Public Opinion Research of B&H8, the prevalent age structure of Facebook users are young people 15 to 24 years of age. 
It is estimated that out of the total population using Facebook in B&H, around 80 % are young people and only every fifth person is an 
older person. Young people are more inclined to create a large number of profiles, as well as fake profiles, while older people take that 
more seriously, so they have one profile and create profiles for their companies.

The latest Facebook data  show that9, among countries in the region, the highest percentage of users of the social network are registered 
in Serbia, where there are a little over 3.5 million users of Facebook, which is nearly 49 % of citizens of this Balkan country. Right after Serbia 
is Macedonia, where, according to the latest research, around 48 % of citizens use Facebook, while the percentage for Montenegro is 
around 46 % of the country’s citizens. In Albania, there are around 1.1 million users of the social network, which is around 38 % of the 
country’s total population.

However, despite the somewhat lower percentage of FB profiles than in the rest of the region, Facebook is convincingly the most popular 
social network in B&H. Twitter has a significantly smaller number of users and those who are active on it are mostly politicians, representatives 
of the NGO sector, media and various companies who use this network solely for activism and sending political messages and promotions. 
In the last two years, the popularity of Snapchat has been rising enormously among young people, who are still using it exclusively for 
informal communication and entertainment, but an increasing number of media who have their feeds on this network is also noticeable.

INFORMATION COCOON

One of the best known B&H bloggers who produces tens of political and social posts on Twitter on a daily basis, Srdjan Puhalo from Banja 
Luka, says he is not surprised at all by the fact that most media consumers are dominantly turning to the Internet. “Really, the Internet has 
become a way of life and the easiest way to obtain information, without having to buy and read newspapers and magazines, or even 
(watch) TV. On the other hand, people are increasingly reading short articles, which inevitably leads to text being depleted of information. 
In addition, on social networks we are most often surrounded by like-minded people, who create the illusion that everyone around us thinks 
the same and does not allow different opinion. That is nothing new, but for the first time we have citizens who reduce information, i.e. they 
only share what they like, not what is accurate. Besides that, social networks with their logarithms select information in line with our interests. 
Today in the world we have companies that work on publishing inaccurate or semi-accurate information,” Srdjan Puhalo said for this report.

A similar opinion is held by a journalism professor at the University of Sarajevo, LejlaTurcilo. “I think a crucial problem related to the use of 
social networks as sources of information is the phenomenon of ‘information cocoon’, i.e. enclosing ourselves as users in a circle of limited 
sources, that is sources with which we agree in advance. In other words, we as users choose the number and quality of those who are on 
our lists of friends and who are consequently our sources of information. That practically means that we focus on having informers rather 
than journalists as sources of news, descriptions of events and their interpretations. This considerably redefines our expectations from the 
media we consult and makes us no longer focus on the credibility and quality of those who are sources, in favor of speed, briefness and 
simplicity of information we expect on social networks. This certainly affects the way citizens are informed in that it reduces the level of 
quality of their information,” asserts Turcilo.

Vuk Vucetic, lecturer at the Department of Journalism of the University of Istocno Sarajevo, says it is evident that monopoly over 
information is no longer in the hands of the mass media. “Today it is possible for any individual to be a ‘mass medium’ that will disseminate 
content to a large number of recipients. But that does not mean that contents published by individuals via new channels – blogs, Facebook, 
Twitter, YouTube – are of high quality and credible. We would be more correct to say that the large number of channels has ensured the 
appearance of so-called fake news – content that has a disinformative character, which can manipulate and deceive the public. The reason 
for that is that there are generally no official newsrooms on these media platforms which could, conditionally speaking, guarantee the 
credibility of the disseminated content.

7 http://www.vecernji.ba/na-balkanu-facebook-najmanje-koriste-bh-gradani-1052794
8 Ibid
9 Ibid
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Vucetic says that a considerable number of contents that can be found on the Internet do not have a clearly displayed author. “They are 
either totally omitted or hide behind a specific nickname. That suggests that there is a lack of accountability on the Internet and therefore 
requires investing additional effort in verifying the credibility of the big wave of contents that washes against us every day,” says Vucetic. 
In this regard, we can say that it is very clear that there is a danger of disinformation or semi-information that is available online. According 
to Vucetic, it can often be a result of someone’s need for a good joke or parody, but it can also be part of strategic plans aimed at 
manipulating and confusing the “herd”.
Keeping informed in the era of new media is a challenge. It is not easy to find credible information and professional media in the deluge 
of both professional media communication as well as, to an even greater extent, private communication on social networks and blogs 
which seriously, as informers, compete with professional media. In this regard, the need for a media literacy concept is evident, which will 
focus on critical analysis of media content, creating competences of the new media, as well as gaining know-how and skills for creating 
quality media contents.

CAN ACTIVISM ON SOCIAL NETWORKS BRING CHANGE?

Primarily Twitter and then also Facebook are media which due to their freedom of posting, editing and multimedia character simply urge 
users toward various forms of activism. This is evident among children too, who criticize school, various phenomena close to them and so 
on. Among older people, due to a broader range of interests and greater political education, we encounter very harsh discussions on the 
social, primarily political, reality. The writer of this article last year analyzed 94 posts on his Twitter wall put up by people he follows. Among 
them, as many as 90 had negative content, while 50 were criticisms of negative phenomena in society. In discussions with friends and co-
workers, we reached the conclusion that the situation on their walls is similar. On Facebook, however, the situation is a little different 
because a large number of users post photographs from family, friendly or work gatherings, although various quick analyses show that, 
generally speaking, even Facebook has a considerable degree of negative information.

Strategic approaches to alarming, agitating and informing with the goal of (political) change exist on social networks. The best known case 
is “Arab Spring” (2010-2011), which caused a series of protests, even revolutions, as well as change. Considering that the civil wars that 
erupted at the time took hundreds of thousands of lives, most of all in Libya and Syria, the end result of progress is debatable. However, 
it is a fact that these “revolutions” were generated and coordinated on social networks. Technical information shows that most of these calls 
and information were sent from IP addresses in Western Europe and United States, not from domicile addresses, which shows the activities 
of the political opposition in the diaspora and, many will say, of western secret services10. In B&H, and likely in other Balkan countries as 
well, this element is not dominant. But there are indicators that in these societies the active minority is dominant on social media, while the 
silent majority makes decisions in elections and governs. In a conference on media and elections in 2015, organized by Media Plan Institute, 
numerous journalists and other media stakeholders confirmed that if we were to draw conclusions based on the most common posts on 
social networks, the left opposition would have a convincing victory. However, when we come out of that virtual world, B&H citizens 
massively vote for conservative right parties. Most media analysts, including practitioners on social networks, are not so convinced of their 
power.

“As far as activism is concerned, social networks are useful for people to connect, share information and find like-minded people, but they 
can rarely bring about change in the real world. This means that social networks are merely a tool that should lead to social action. As long 
as that activism stays only on the net, it is quite harmless and we can say that this is the goal of all governments,” says Srdjan Puhalo, one 
of the biggest critics of government on social networks.

Professor Lejla Turcilo says there are two types of activism on social networks. “One regards what we call like and share activism, which 
starts and ends with merely sharing information on networks, creating opinions and imposing certain topics and phenomena for discussion 
in the online space. Quite often, it also serves as a starting point for stories in the classical media, i.e. it influences their agenda. The other 
is activism that moves from the online world into the offline world, but at least in our context it is not yet concrete political activism, with 
the exception of the JMBG protests11. It is more about humanitarian actions and similar things,” says the Sarajevo journalism professor.
Vuk Vucetic from the university in Istocno Sarajevo says that social networks can be a “voltage zone” between the private sphere and 
public authority, but he believes this potential has not been fully achieved yet. “Social networks are still dominantly used as a playground 
for entertainment and self-promotion. However, not even government institutions consider social networks a public space yet and thus do 
not listen carefully to what is happening there. After all, in B&H a very small number of politicians and political institutions are active on 
10 Data of Al Jazeera presented at the conference “Journalism and New Media: New Opportunities” in April 2012 in Belgrade.
11 Protests from 2013 when citizens blocked the B&H Parliament and demanded that the Law on Single Identification Numbers of Citizens (JMBG) 
be passed. Due to disagreements in parliament, new-born children were unable to get this number, which is the basis for medical insurance and receiving any 
type of identification documents.
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social networks, which speaks enough about the attitude to this platform,” says Vucetic.

Lejla Turcilo, in an article published on media.ba12, sees the so-called phenomenon of “experts” as a consequence of activism on the 
internet. “For the purposes of writing stories, media outlets consult such activists based on their Facebook statuses which collect a large 
number of likes or based on the fact that they comment daily on the most diverse social events, rather than on the basis of their actual 
competences. Thus, they reach very quickly and easily not just the pages of news portals, but even primetime slots in mainstream media.”

NECESSITY OF EDUCATION

Internet media have violated some journalistic rules that have been in effect since the middle of the 19th century. For example, in the 
struggle for their advertising share and number of page clicks, so-called ‘bait’ headlines have become omnipresent. For example, a 
variation of that is the headline: “Shocking!: What did Ibrahimovic do?” According to the rules of journalism, the headline would be: 
“Ibrahimovic showed middle finger to Arsenal fans”. Therefore, we do not have an answer to the three questions required for a professional 
headline, only getting it in the article itself, which is inadmissible in the classical journalistic sense. Such web pages are especially present on 
social networks where they are shared or (paid) suggested posts and have become an unavoidable part of Facebook information.
We asked our collocutors from universities how these changes should be addressed in education. Vuk Vucetic says it is difficult to deal with 
the wave of tabloidization and sensationalism that has overtaken not only journalism, but society as a whole. “Sensationalism brings profit 
and that is the main existential motive for the operation of media. A way to change things is certainly to invest in education of young 
journalists who will slowly change existing patterns and standards. Besides that, it is necessary to work strategically and systematically on 
media literacy of the public and reasonable building of true informational needs. Only a mature and media-literate public will demand 
responsible and professional conduct from the media. Nevertheless, from this viewpoint that is a utopian projection,” said Vucetic.
Lejla Turcilo says that media contents are increasingly aimed at attracting attention and ‘forcing’ the public to click on a particular content, 
rather than at providing quality information to citizens. “One may conclude that the functions of media in the online space are being 
increasingly subjected to commercial and market demands, and thus entertainment has suppressed information, the trivial has become 
more important than the serious, and speculation and incomplete information have become more important than the verified and 
investigative journalistic process. In such media practice, news is no longer information; it has become a construction, a designed product 
which is supposed to provoke certain emotional reactions,” says Turcilo.

The Sarajevo professor emphasizes that in terms of education, we must constantly remind of the principles of credibility of media and 
social accountability of journalists. “Form must not threaten content. Good, high quality journalism is the essence of the profession and it 
will always find and have its public both offline and online,” maintains Turcilo.

The Media Initiatives organization in its analysis of media literacy in B&H13 produced recommendations covering online public and private 
spheres of information. Internet portals of the most popular media outlets have become a place where hate speech is used openly, which 
is especially dangerous in B&H which has not yet healed the wounds of war. Therefore, in consultation with the professional public, two 
recommendations were made, the first of which is already regularly practiced in most countries (but unfortunately not yet in B&H):

- Editorial boards of online media should introduce administration of reader comments, which would only be related to elimination 
of hate speech and extremely vulgar communication.
- Media organizations through projects, or the Communications Regulatory Agency as a national body, should establish a 
system for reporting internet contents that call for crimes or generate hate. This primarily regards informal communication on the 
internet, mostly through blogs, private websites or social networks.

The third recommendation concerns the youngest categories:
- In upper classes of elementary school, as a compulsory category within language classes, lectures should be given on the topic 
of culture of communication on social networks.

The media, educational and political spheres in B&H have no doubt that it is essential to act in these directions. However, the state, 
shackled by efforts to protect its basic existence and torn apart by ethnic and political conflicts, cannot take a step forward and develop 
systemic and content elements of Media Literacy related to digital media and their content.

12 Turcilo: Online portali u BiH: Vjerodostojnostnakušnji (Online Portals in B&H: Credibility Put to the Test) http://media.ba/bs/mediametar/online-
portali-u-bih-vjerodostojnost-na-kusnji
13 Media Literacy and Education needs of journalists and the public in Bosnia and Herzegovina TWO SIDES OF THE MEDIA MEDAL
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