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INTRODUCTION

The Albanian media landscape is very dynamic and rich in numbers, but the ongoing economic crisis on the 
Albanian  media scene, coupled to the global shifts in the profession and the economic model of media outlets, 
along with the transformation and convergence of media, have led to new challenges for the media. In addition, 
the very nature of the Albanian media functioning has increasingly put the spotlight on political developments 
in the country, dedicating most of their human resources to political reporting, while only a small minority is 
engaged in foreign news reporting. 
Currently, the landscape of Albanian media is abundant for a population of almost three million. There are 
two national commercial TV stations, 67 local TV stations, 113 cable providers and cable channels, five satellite 
TVs; and, so far, four national terrestrial multiplexes have recently received their license1, while the public 
broadcaster will manage two of the national terrestrial networks, where several programs will be available. 
Similarly, there are two national commercial radio stations, 68 local ones2, and the public radio and its branches 
in some of the main cities. Although a few of the stations broadcast in all ways (satellite, cable, terrestrial, 
digital and analogue), the abundance of the overall number of channels is beyond any doubt. Even though 
television is still considered the main means of information for the overall population, there are also numerous 
daily newspapers (about 20) and other publications of different periodicity. Last, but not least, the last years 
have witnessed a mushrooming of portals, which, in spite of their problems with professional quality, 
authenticity of information, and overall ethical considerations, are becoming increasingly present in the lives 
of Albanians.
 

1  List of TV operators, Audiovisual Media Authority, http://ama.gov.al/mediat/tv/ 
2 List of radio operators, Audiovisual Media Authority, http://ama.gov.al/mediat/radio/
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DEMOGRAPHICS OF FOREIGN NEWS 
REPORTING IN ALBANIAN MEDIA

In this overall richness of information sources, one of the trends that seems to be constant is the continuous reduction of 
human resources, namely fewer reporters, across all media. When considering the newsroom composition, the first victims 
seem to be the people that are in charge of international news. A 2016 survey of about 30 mainstream media (print, TV, and 
online) revealed a growing tendency to reduce the number of staff covering foreign affairs reporting: 40% of respondents 
confirmed that the staff had decreased, 30% said that it had remained the same, while almost 17% said that it had increased, 
a trend that concerned only the recently opened portals3. In addition, considering both the ranking of foreign news in TV 
news editions or newspaper pages, this seems to be among the most neglected sections, and often the newsroom staff is not 
committed to covering just foreign news, but whatever they can: out of 30 media outlets surveyed, only 11 of them had staff 
dedicated to foreign news exclusively, while 15 covered foreign news and other topics4, which points both to a case of work 
overload, as well as to a potential lack of specialized reporters. As the same survey points out: “On the other hand, there are 
also media outlets in which international reporting is entrusted to reporters from other sections or those who are free for the 
moment get to work on international news, thus reflecting a poor level of appreciation for this category of information.”5 

 
The 2016 survey on international news reporting in Albanian media offers other interesting data on the age and professional 
qualification of foreign news reporters, factors that have their influence on the ultimate quality of world news reports. More 
specifically, the overwhelming part of reporters covering this field belong to the 25-39 years age group, namely 83% of them, 
while 10% are between 40-49 years old, and 3% are under 24. This finding is more or less in line with other research efforts to 
document the demographics of the staff in the Albanian media, but the young age of reporters usually comes also with little 
experience. The 2016 survey also revealed that about 37% of foreign news reporters had a journalism degree, 20% had 
majored in foreign languages, about 7% in international relations, and about 27% had studied other degrees6. In fact, when 
asked how they managed to specialize in international reporting, 57% of them said that they had made it through individual 
efforts, 16% through university training, and 10% during training7. Hence, in this case the domination of self-made reporters 
compared to those that have formal education, - be it through university, or through continuous learning - also bears its 
stamp on the quality of news produced.

That being said, a few of the main TV stations have correspondents in cities like Brussels, London, Rome, or in the Balkan 
region, and occasionally there are reports in the media. However, most of these reports cater to the Albanian part or nature 
of the events or trends reported, such as Albanian officials meetings with Brussels officials or the reaction of EU to happenings 
in Albania, stories from the life of Albanian emigrants in Europe, and so on. Hence, even with correspondents, most often 
the main focus remains on the effects on Albania or Albanians abroad, rather than on what is particularly going on beyond 
Albanian borders and what this means for the world. 
Nonetheless, correspondents’ reporting is usually rare, as they are an endangered species in the Albanian media. What is 
then the main source of information for Albanian journalists that report on foreign news? Both interviews and monitoring 
seem to agree on that: reports from foreign media are widely used and republished in Albanian media, be it in print, online, 
or TV. “Since Albanian televisions invest a lot in equipment or luxurious studies, but fail to invest in correspondents from 
other countries, at least in countries that would be relevant to Albania, journalists and editors of foreign affairs are forced to 
secure the news through the internet, but usually referring to serious sources, such as Reuters, AP, AFP, etc.” 8

In fact, the survey carried out with 30 international news reporters in 2016 indicated that among the most used sources of 
information were BBC, CNN, Reuters, AP, ANSA, VOA, The Guardian, the Daily Mail, and AFP. Interviews with journalists 
and experts of foreign news reporting in the Albanian media also confirmed that in most cases we are dealing with translations, 
rather than reporting, while a few journalists also indicated that they started working first by translating foreign news, and 
then moved on to other  sections of the newsroom9. This situation reveals not only the practices in reporting foreign news in 
the country, but also the importance and priority attached to this section within the newsroom, which, clearly, does not seem 
very high.
3 Rr. Zguri, “Reporting international affairs in Albanian media,” 2016.
4 Ibid.
5 Ibid.
6 Ibid.
7 Ibid.
8 Interview with ErionKacorri, host of Diplomaticus TV program.
9 Interviews with journalists from main TV stations.
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While almost all news media in the country refer to or simply translate what main foreign news agencies report, a disturbing 
trend that has resisted in the last 25 years is the use of information without even quoting it. This is especially the case with 
print and online websites. The above-mentioned three-month monitoring of four daily newspapers conducted in 201610 
revealed that almost all stories lacked the name of the author, as they are purely translations of news from foreign media. 
Only about a quarter of the articles in the newspapers quoted the source, which reflects the overall lack of respect for 
copyright, as well as the tendency to report foreign news through the lenses of usually highly-regarded, but nonetheless, not 
authentic sources to the newspapers. 

What should be mentioned in this context is also the role that foreign news agencies have been played in Albania, especially 
immediately after the fall of the regime in the early 90s, when Albanian media were still few, inexperienced, and media 
freedom was still an open struggle. Many of the global news agencies established branches in Albania, including BBC, 
Deutsche Welle, VOA, etc., and were broadcast regularly, constituting a usually credible and reputable source of information 
in an era when the quality of information was questioned continuously. A few of these programs are still broadcast, even 
directly on Albanian TV stations, as in the case of VOA Albanian news edition, which is aired by several TV stations. 
However, many of these programs either have shut down or have been reduced, leaving a void in this respect. 

In order to have a better view of the way the Albanian media report on foreign news, and how prepared the Albanian public 
is to understand what is going on in the world, the report considered the main trends of foreign affairs coverage having in 
mind especially three main global events of 2016 in the Albanian media: the Brexit referendum and its aftermath, the US 
elections, and the refugee crisis and terrorist attacks. The monitoring included what is considered to be the most popular 
mainstream daily newspaper in the country, Panorama11. In addition, the main news editions of the two national commercial 
televisions, Top Channel TV and TV Klan were included.  The monitoring focused on the peak periods regarding events, such 
as Brexit and US elections, and on specific issues, and observations regarding terrorist attacks and refugee crisis. While by no 
means exhaustive and all-inclusive in terms of the media included in the monitoring, the following analysis intends to provide 
an overview of the main and most visible trends in foreign affairs reporting in some of the main Albanian media outlets.

FOREIGN AFFAIRS SECTIONS IN ALBANIAN MEDIA

All traditional media, be it general media or focused on news, have established sections, pages, or programs on foreign 
affairs. Some of the TV stations have also dedicated programs to foreign affairs, but mainly through interviews with foreign 
ambassadors and other key people in Albanian foreign policy. The importance of the space devoted to foreign affairs varies 
from one media to another, and depends on the developments of the day. However, sometimes, reading the newspapers and 
watching the news editions, you get the impression that, with the exception of major events, foreign affairs reporting is the 
last void in the newsroom, and it covers what space is left after other local developments have been covered, both in 
newspapers, and in TV news editions. Sometimes, it is totally missing, depending on the day’s developments. For example, 
on the day of November 8, the day of US elections, the daily Panorama, considered for this report, did not mention anything 
on US elections and did not have a “world” section at all. That may be explained also with the newspaper’s shifting role in 
covering news at a time when more immediate means such as TV and online media are available, but also indicates the low 
priority of foreign news in the media. 

Another indicator considered in this respect is the placement of world news in the overall hierarchy of newspaper sections or 
within the main TV news editions. More often than not, foreign news is found on the last pages of newspapers and at the end 
of news editions, even when there are events that shake the world. For example, in the case of Charlie Hebdo killings, only a 
couple of Albanian daily newspapers devoted the first page or main news on the front page to the terrorist attack, while 
others preferred to focus on the current ongoing political battle in the country12. 

In the context of this report, both Brexit and the US elections were global events, bearing great importance not only for 
Britain and the USA, but, in many aspects, for the whole world, including for our region. The Albanian media monitored in 
these cases followed different paths. 

10 Rr. Zguri, “Reporting international affairs in Albanian media,” 2016.
11 Circulation and sale figures of print media are not public and there is much speculation surrounding them, however, the media community seems 
to agree that this is the top selling newspaper.
12 Freedom of Expression Report: Charlie Hebdo effect in Albania, 2015.
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For example, the daily newspaper, Panorama, on the day of the Brexit referendum, on June 23, carried no news on it, but only 
an editorial. The editorial, written by an Albanian journalist, while clearly supporting the stay vote, tried to provide an overview 
of the status and arguments of both sides in Britain. Other than that, there was no other mentioning of this major event in 
the newspaper. The day after, on June 24, on the page before the last one, the newspaper devoted the whole page to the 
referendum, the voting process, the expectations, etc. While in fact, in the morning of June 24, the world had already learned 
of the referendum result, the newspapers clearly could not keep up to date with the news, sending the newspaper to print a 
bit after midnight. The coverage also continued during the week, with the news on the attempts to have another referendum, 
on the reaction of world leaders, the effect on financial markets, the future of Scotland, and so on. In addition, in the days 
following the referendum, there were several editorials published in the newspaper, related to economy, the global world 
order, the meaning for democracy, etc.

A similar coverage was also noticed in national TV Klan news editions. On June 24, the main news edition of this channel 
ranked the story on Brexit fifth in its program, after news on the murder of an Albanian businessman killed in Cyprus, the 
kidnapping of an Albanian sailor, a report on the requests of prisoners and a piece on economic crime. So, isolated events 
coming mainly from crime reporting were considered more important than the Brexit referendum outcome. 

The other TV station, Top Channel, in a very unusual move for Albanian media, devoted the whole main news edition of 
June 24 to the reporting and analysis of the referendum, from voting, to economics, and even to the expected effects on 
sports. Even on the other day, on June 25, Brexit, the shock and its aftermath, was still the first news that started the main 
news edition on this channel. While this might be related to the newsroom judgment on the importance of the event, that 
was a rare occasion when the Albanian media covered foreign affairs.  

Regarding US Elections, a similar practice was followed, but this time the coverage of the two TV stations was more 
homogenous than in the case of Brexit. The daily newspaper devoted the world section to the elections, in the few days 
preceding the election, reporting the polls, the campaign, and the expectations, sometimes even with great detail on the 
polls and percentages for each state. The only exception was November 8, the very day of election, when there was no world 
section at all and no mentioning of US elections. The coverage continued with news on the aftermath of elections, as well as 
with editorials on what might be expected from Trump presidency. 

The two televisions considered in this respect had a relatively similar approach to covering the US elections. On the day of 
the elections, the news was the fifth in the main news edition of Top Channel and the 8th one for Klan TV. The same is true 
for a day before, where routine political meetings or other news were covered, and then followed the news on perhaps the 
most dramatic campaign in the US elections, with wide ramifications worldwide. 

November 9, the day after elections, when the result was already known, sending shock waves through the world, was also 
the day of publication of the progress reports of the EU Commission on enlargement countries, including Albania. Both TV 
stations devoted extensive stories to this event and the political interpretations and struggles in the country following its 
publication first, and then the second story was on the shocking result of the US elections. Both stations devoted at least 10 
minutes to the news. 

Overall, it can be said that while Albanian media are more attentive when there are important events, foreign affairs’ coverage 
- in terms of space and priority -  is on the last place when it comes to newsroom decisions. Space devoted to foreign news 
is small and is of least importance, and often even sports news is given more space than other developments. Journalists and 
experts also seem to agree on this point: “When compared to the importance and space devoted to political news and crime 
reporting in the country, world news has always been considered as secondary news and in everyday practice is not considered 
important, apart from cases when there are big events, such as US presidential elections or the terrorist attack in Paris.”13 
Another observer of media in the country said: “Another problem is that the geography of international news is relatively 
limited. Usually you find reports on important events that take place in Western Europe, in neighboring countries and in 
USA, while the rest of the world is covered in a very limited way.”14

13 Interview with Erjona Rusi, journalist, Report TV.
14 Interview with Rrapo Zguri, professor of journalism, University of Tirana.
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QUALITY OF FOREIGN AFFAIRS 
REPORTING AND SOURCES OF INFORMATION

As noted above, it is difficult to speak of genuine foreign affairs reporting, as the news in the Albanian media comes almost 
exclusively from foreign media. In this context, the main media used are credible international sources, which mean that the 
news quality is good, but you tend to find copy-paste information all over the media. For example, when comparing the 
coverage of US elections of the two TV stations considered for this report, the nature of the news was the same, the order 
of information was almost the same and the duration of news was very similar. More specifically, these included the reaction 
of Clinton to defeat, an extended profile of Trump, the event organized by the US Embassy in Tirana waiting for the results 
of the election, the Albanian political figures’ reaction to the outcome of the election, and so on. What made the difference 
when comparing the two reports was an interview made by the information director of Top Channel in Washington on the 
day of election, which put together two voters, one supporting Trump, and the other supporting Clinton, aiming to showcase 
the differences and dilemmas existing among the people in the election day. This difference also highlights the importance 
of having people reporting on the ground and correspondents, who are slowly disappearing from news editions. Instead, 
foreign news reports are almost all translations from foreign agencies and media. “In Albania, apart from the main TV 
channels, there are no correspondents from other countries, even in neighboring countries, and journalists often translate or 
adapt news from foreign sources, and often do not even cite the source of information.” 15

Apart from copyright protection, which is an old, and unresolved problem of the Albanian media, another problem identified 
in this respect is the failure to provide sufficient context for the Albanian public to understand developments beyond their 
border. “In my opinion there is a big handicap when reporting (or rather, translating, in order to be accurate) news from the 
world. The journalists forget about the context and do not give importance to historical background or to the great need to 
give some more explanations to a public that perhaps is not aware of what Intifada is, for example. So, the big handicap is 
that the most part foreign news reporting consists of translations from prestigious global media, forgetting that the audience 
in Albania is completely different from the public of BBC or CNN.”16

Considering that reporting of foreign news seems to have little difference from one media to another, it is the choice of 
editorials that would make the difference. This is especially true for newspapers, since their form of publication would 
particularly encourage the publication of editorials, compared to a talk or an opinion expressed on air. In fact, viewing the 
Panorama coverage of Brexit and US elections, the events were accompanied by several editorials. Editorials appearing in 
Albanian media are either republications of editorials from foreign media or comments of Albanian personalities. However, 
even the field of comments seems to have less of an Albanian nature. “Comments on news are generally taken from an 
analysis that is published in international media,”17 said a journalist working on foreign news reporting. Another media expert 
said that professional commentators of world events have decreased and often the media analyses are translations from 
foreign media or authors. “Albanian editorialists are very few and most of them retaining this profile since the dictatorship 
era.”18

On the other hand, it should also be mentioned that there are numerous and almost daily current affairs programs in almost 
all general TV stations or news channels in Albania. While most of the time they cover political events in the country, they 
also tend to often touch on important world developments, or events in the region. However, even though these discussions 
are relatively frequent, the problem of expertise and sources of information remains, since there is a tendency for the same 
persons to cover a variety of topics, often in the same media, at the same time. So, while there are discussions and opinions 
in the media regarding global events, the persons who talk about them are not necessarily the most knowledgeable, even 
though TV stations make attempts to diversify the pool of experts they invite to these shows.

Another problem noticed regarding foreign news is the occasional tendency to try to put an Albanian spin on them, as if the 
news in itself is not important unless it concerns Albanians in some way. For example, when reporting on Brexit, there were 
reports on the ads that the Leave side of the campaign used, saying that Britain risked to become like Albania, and other 
similar news. While these were part of the campaign and particularly interesting to Albanians, the reporting sometimes 
15 Ibid.
16 Interview with Erjona Rusi, journalist, Report TV.
17 Interview with ErionKacorri, host of Diplomaticus TV program.
18 Interview with Rrapo Zguri, professor of journalism, University of Tirana.



1 0

tended to focus so much on this part, that it overshadowed the rest of what was going on and what was expected. Similarly, 
even though refugees in the Calais camp had been staying there for months, the news became especially important to the 
Albanian media when a group of Albanian emigrants successfully crossed to the other side, prompting Farage’s reaction. 

Similarly, on the day that Trump was elected president of the US, media places specific importance to previous statements 
and interviews of the Albanian Prime Minister Edi Rama, who had said publicly and strongly a few months earlier, in an 
entirely undiplomatic way, that the election of Trump would be a disaster. Not only did the media focus on that, but the 
statement was also used by the two political camps to transfer their political fight also on the results of the US elections, with 
the opposition blaming the Prime Minister for carelessness towards relations with US, and with Rama attempting to explain 
his stance in this respect. 

Another problem that seems to surface, especially with current developments, is that of the emergence of propaganda, in 
different shapes, in Albanian media. When speaking of mainstream media, it is difficult to speak of any particular influence 
and coverage tends to be careful and more professional. However, editorials are not always immune to such influences. A 
clear propaganda trait is not visible, but particular influences could be the Turkish ones, more rarely anti-Western, and 
recently, especially after Trump’s winning the elections, an anti-Soros attitude has also emerged in some media. 

Interviews also confirmed that sometimes media are under pressure of direct propaganda efforts. “I believe that in the last 
years there has been an increase of foreign influence in Albania. Press offices in some foreign embassies here often bombard 
the media with e-mails on international events. This is not a surprise and it is up to the journalist to verify the sources. For 
example, all media receive e-mails with news from the Russian embassy, based mainly on Russian agencies, such as Sputnik 
and Russia Today.”19 Another media expert indicated that there are also other sources of influence. “One of the countries that 
has used Albanian media for propaganda has been Turkey, especially under Erdogan government. The press has published 
articles that glorify the Ottoman conquest of Albania and which find positive sides to Albania being under Ottoman yoke 
for 500 years. In addition, online media sometimes also publish Islamist messages or propaganda.”20 However, the general 
opinion is that since Albanian media tend to rely mostly on credible Western media, the propaganda effect is still small, 
though not negligible. “There are influences on Albanian media, but they are not strong, since Western media continue to 
prevail. However, this is about the public opinion in general, this does not exclude the possibility that certain groups might 
exert propaganda through their own information channels; for example, there have been reports on websites in Arab 
language or even in Albanian, which spread propaganda for ISIS.”21 

In this respect, what tends to be the most free and uncontrolled part at the same time, is the online media and  
especially social media. While for the most part social media tend to focus on gossip and soft news, rather than international 
news, the risk of misusing the information from these sources is real, especially in the post-truth era. “A big problem recently 
in social networks is fake news. News should be verified and taken from credible sources, but still, sensational topics can be 
tempting; they should nevertheless be verified.”22 Reporting world news from social networks is not a widespread practice, 
but especially in the case of Syria, there was frequent sharing of articles and images to raise awareness, especially those 
concerning children.23

CONCLUSIONS

The coverage of foreign affairs tends to be the least consolidated section of Albanian media, even in the case of bigger, 
more respected national media. Human resources are scarce and correspondents are lacking in most cases. The Albanian 
media tend to rely on foreign sources mostly, making the coverage of foreign news usually professional, but identical in all 
media and sometimes not providing enough contextualization for the Albanian public. On the other hand, there are also 
cases when Albanian in-house political fighting transfers to foreign developments, reducing the meaning that a specific 
development has for the world and Albania to yet another political battle. While mainstream Albanian media is generally 
correct and professional, relying mostly on well-known Western media, there are efforts to influence it through propaganda 
or through information coming from social networks.
19 Interview with ErionKacorri, host of Diplomaticus TV program
20 Interview with Rrapo Zguri, professor of journalism, University of Tirana.
21 Interview with Erjona Rusi, journalist, Report TV.
22 Interview with ErionKacorri, host of Diplomaticus TV program.
23 Interview with Rrapo Zguri, professor of journalism, University of Tirana.
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